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Abstract

The purposes of this research were to study the marketing potential of souvenir products using Nawatwhiti
OTOP silk with the Kaew Mukda Pattern identity and to propose guidelines for the potential online developmental
marketing of souvenir products using Nawatwithi OTOP silk with Kaew Mukda pattern identity to promote
sustainable community tourism and to offer it to the government. By using Mixed Methods Research is qualitative
research and quantitative research. The population and sample groups used in this research consisted of 5 state
agencies, 5 representatives of producer groups of silk souvenir products, and 400 tourists. The statistics used for
data analysis were averages, percentages, and standard deviations.

Analysis revealed that souvenir product with Nawatwithi OTOP silk using the Kaew Mukda pattern identity
are unique and that the pattern has a connection to Mukdahan Province. It was found that most of
the Nawatwithi OTOP silk is expensive, it is hard to reach specific target groups, and that it takes a long time to
produce the silk. The Marketing development guidelines is created by utilizing online media to sell souvenir

products via applications to meet the needs of the other target groups and current situation.

Keywords: online marketing, Kaew Mukda pattern, community sustainable tourism
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